Integrated MBA 5 Yrs Syllabus from Admission Batch 2016-17 onwards

9" Semester [I6IMNIOIE [Managing Digital Platforms L-T-P |3 Credits|35 hrs
3-0-0

Course Objectives
e To understand the Fundamentals of Digital Platforms
e To assess the competition in the digital environment
e To analyze the choice of marketing strategy in the Digital Platform

Module — 1: Digital Platforms — Introduction — Types — Enterprise Digital Ecosystems —
Challenges in modern digital enterprises —Platform Economics - Platform Architecture —
Gavernance — Media Optimization — Channel optimization — Audience platform Utilization

Module — II: Platform competition — Platform Technologies and political culture —Intellectual
properties in Digital Economy — Pricing Policies ,Future of Digital Platforms — Participation —
Social Media Strategies.

Module — ITI: Digital Media and the Roots of Marketing Strategy — Cross media Marketing
Strategy — Marketing self-Branding Strategies — Digital business Innovation — Decision Rights
and Control

Books :

o Shailesh Kumar Shivakumar, Enterprise Content and Search Management for Building
Digital Platforms, John Wiley & Sons, 16— Dec-2016

e Craig Dempster, John Lee,The Rise of the Platform Marketer: Performance Marketing
with Google, Facebook, and Twitter, Plus the Latest High-Growth Digital Advertising
Platforms, John Wiley & Sons, 2015.

¢ Yu-li Liu, Robert G. Picard,Policy and Marketing Strategies forDigital Media,
Routledge, 2014.

e Dal Yong Jin,Digital Platforms, Imperialism and Political Culture,Routledge, 2015

e Don Passey, Steve Higgins,Learning Platforms and Learning Outcomes, Routledge, 08—
Apr-2016
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